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Public choose works for world’s biggest exhibition
showcasing great British art on poster sites across the
UK
The UK will become the world’s largest art gallery when a unique exhibition, Art Everywhere, will
transform thousands of poster sites and billboards into iconic artworks from the national collection,
to be launched on 8 August 2013.
Art Everywhere is a collaborative project between Richard Reed, co-founder of Innocent
Drinks, the Art Fund, Tate, and the poster industry.
The public are invited to help curate the exhibition by selecting their favourite British artworks from
a shortlist published from 21 June 2013 on arteverywhere.org.uk. For one week they can choose
their favourite works by ‘liking’ them and sharing them through Facebook. Reproductions of the
most popular works – the top 50 - will be shown in the exhibition on billboard sites across the
country for two weeks from 10th – 25th August.
Members of the public can also become patrons of the exhibition through a ‘crowdfunding’ initiative
accessed through the project website. Donations of £3 will buy the paper and printing for one
poster site and higher-level donations of £15 or more will be able to choose limited edition rewards
by British artist Bob and Roberta Smith.
The project is supported by many leading artists including Damien Hirst who said: “Art is for
everyone, and everyone who has access to it will benefit from it. This project is amazing and gives
the public a voice and an opportunity to choose what they want to see on their streets“
Richard Reed, co-founder of Innocent Drinks initiated the idea for Art Everywhere. His passion for
the arts led to the idea of having a public celebration across Britain. He said: ‘This is a joyful
celebration with no agenda other than to flood our streets with art and celebrate the creative
talents and legacy of this amazing country’.
Tate Director, Nicholas Serota said: “Tate has a commitment to reaching audiences across
the UK, beyond the galleries in London, Liverpool and St Ives. We are delighted to have
partnered with Art Everywhere in a celebration of British art that will bring some inspiring
images to our streets and provoke conversation and debate about the characteristics of
Britain and qualities of British Art''
Stephen Deuchar, Director of the Art Fund said: “The Art Fund is all about thousands of
people coming together to bring great art into the public realm. Art Everywhere is based on
the same premise. It’s about joining in, giving as little as £3, and putting a piece of great
British art into the lives of friends, neighbours, strangers. And, by way of thanks, you’ll
receive your own work of art by Bob and Roberta Smith to wear.”
Working with Posterscope and Vizeum, the poster industry has donated the thousands of sites;
media owners involved include Clearchannel, CBS Outdoor and JC Decaux..

Notes for Editors
The selection committee for Art Everywhere shortlist was chaired by Caroline
Collier, Director, Tate National and included Maria Balshaw, Director, Whitworth
Art Gallery, University of Manchester and Manchester City Galleries; Gus CaselyHayford, British curator and art historian; Penelope Curtis, Director, Tate Britain;
Stephen Deuchar, Director, Art Fund; Melinda Page, Art Everywhere originator,
Richard Reed, Co-founder Innocent Drinks and Art Everywhere originator; Bob and
Roberta Smith, artist; Gilane Tawadros, Chief Executive, Design and Art Copyright
Society (DACS)
Richard Reed is a co-founder of innocent drinks and founder of Art Everywhere, a
charitable project conceived to flood the streets of the UK with art and to showcase the
incredible art created by and owned by the UK.
The Art Fund is the national fundraising charity for art, helping museums to buy and
show great art for everyone to enjoy. Over the past 5 years it has given £24m to
help over 200 museums and galleries acquire works of art for their collections, from
ancient sculpture and treasure hoards to Old Master paintings and contemporary
commissions. It also supports a range of programmes which promote museums and
their collections to wider audiences, including the national tour of the ARTIST
ROOMS collection, the Art Fund Prize which rewards and celebrates Museum of
the Year, and its Art Guide, a pioneering smartphone app offering the most
comprehensive guide to seeing art across the UK. It is independently funded, the
majority of its income coming from 95,000 members who, through the National Art
Pass, enjoy free entry to over 220 hundred museums, galleries and historic houses
across the UK, as well as 50% off entry to major exhibition
Tate holds the national collection of British art from 1500 to the present day and
international modern and contemporary art. Tate’s purpose is to promote public
understanding and enjoyment of British, modern and contemporary art.
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